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Introductions

Larissa McKenna
Humane Farming Program Director 
Email: lmckenna@foodanimalconcerns.org
Website: foodanimalconcernstrust.org/farmer

Food Animal Concerns Trust (FACT) is a national 
nonprofit organization that advocates for the safe 
and humane production of meat, milk, and eggs. 

FACT’s services for livestock and poultry farmers include:

- Fund-a-Farmer Grants – coming soon!
- Scholarships to conferences and other events
- Free webinars
- Humane Farming Mentorship Program



CREATE A

FARM WEBSITE

THAT SELLS

Charlotte Smith • 3 Cow 
Marketing



I started 
Champoeg 
Creamery in 
2009 in St. 
Paul, Oregon



Your Farm

● Do you have a website?
● Does it drive enough sales 

to make your farm 
profitable?

● Do you have ‘website 
shame’?



What do people do when they 
want an answer or need to 
solve a problem?



Your Options

● Hire a designer
● Do-it-yourself

(it’s easy to DIY a 
pretty + profitable website!)



3COWMARKETING.COM/FREETRAINING



Your website 
is about your 
CUSTOMERS



Why do people buy from 
a small business when 

they can buy it on 
Amazon?



Connection. Experience. Relationship.



Your website is 
your first point 
of contact...how 
do you turn 
website visitors 
into customers?



What does your online strategy look like now?







Your Home Base

everything else is built 
on the foundation of a 

strong website that 
sells



If your website could
do ONE thing,

what would it be?



BUY MY PRODUCTS!



Does it serve 
my purpose?



How to Create a 5-Page 
Website that Sells



Your Essentials

1. Home
2. About
3. Blog
4. Products
5. Contact



Text 3cmwebsite to 44222



#1: HOME PAGE
the first impression



TIP #1: make it clear 

what you sell

● You have under 10 
seconds to grab people’s 
attention

● List the products you 
sell clearly in the header

● Don’t go on a rant about 
your farming practices, 
methods, specialty 
breeds, etc

● Write about your 
customer’s interests 
(health, family, etc) 

TIP #2: it’s about the 

customer



naturespantry-farm.com



naturespantry-farm.com



threeacrefarm.net



threeacrefarm.net



#2: ABOUT PAGE
(hint: it’s not about you!)



TIP #1: it’s not a place 

for your life story

● People reading your 
website want to read 
about how you can help 
them

● Highlight your 
customer’s struggles 
first

● Share your experiences 
that will relate to your 
customers (i.e. being a 
busy mom with no time 
cook, overcoming a 
health struggle, wanting 
to reconnect with your 
food, etc)

TIP #2: you have a huge 

advantage over Amazon



mckerracherfamilyfarm.com



blueribbonfarmsaz.com



SAMPLE ABOUT PAGE

You’ve been trying to change your family’s diet but can’t seem to find 
the time between running kids to soccer practice and finally getting to 
that week-old pile of laundry (that’s not just me, right?!).

You’d love to be able to slow down, eat healthier, and sit down to 
dinner as a family more often.

I hear ya, girl! But I am so glad you’re here because I’m about to make 
your life so much easier…

Our farm fresh meat boxes, along with our simple step-by-step 
tutorials will help you get dinner on the table without all the stress and 
mess so that you can gather together and enjoy a family meal.

No guilt.  Enjoy your family together at the dinner table.  Feel 
refreshed.

Click here to buy now.



FILL-IN-THE-BLANK ABOUT PAGE 

TEMPLATE

1. Describe your customer’s problem

2. Reassure/Relate to them

3. Introduce yourself/Credibility

4. Call-to-Action (CTA)



#3: CONTENT (blog)
retain + get new customers



TIP #1: a blog helps you 

retain your current customers

● Offers them more ways 
to use your products & 
buy more (how-to’s, 
recipes, etc)

● Gives you an 
opportunity to stay in 
touch between seasons

● Blog posts are easily 
shared via email & 
social media

● Answers basic questions 
that may have 
prevented people from 
buying from you

TIP #2: a blog helps you 

reach new customers



naturespantry-farm.com



champoegcreamery.com



WHICH 

WOULD YOU 

CHOOSE?

OlyKraut vs Firefly Kitchens







olykraut.com



#4: PRODUCTS PAGE
clearly explain how to buy



TIP #1: if you confuse people, 

you’ll lose the sale

● Make it clear + simple 
what you sell and how 
to buy from you

● Try and keep it all on 
the same page for ease 
of use

● Your customers don’t 
want to read pages & 
pages on your 
methodology…

● Offer your product as a 
solution to their problem

TIP #2: present their problem 

and your solution



SAMPLE PRODUCT DESCRIPTION

Bone Broth

“Drink more bone broth” was your New 
Year’s Resolution this year but after ruining 
a few batches and filling up your whole 
house with that distinctive smell, you’ve 
decided that it’s just not for going to happen 
this year.

But luckily, you can buy our jars of bone 
broth made from farm-fresh bones without 
having to do any work. 



FILL-IN-THE-BLANK PRODUCT 

DESCRIPTION TEMPLATE

(text 3cmwebsite to 44222)

1. Point out your customer’s struggle

2. Offer your product as a solution that 
will help them solve their problem



dickinson.farm



#5: CONTACT PAGE

make it easy for customers



TIP #1: answer FAQ’s & 

briefly explain how to buy

● Give people the 
condensed bullet points 
of your buying process

● If you get asked certain 
questions all the time, 
answer them here

● People appreciate an 
email or phone number 
(a built-in contact form 
is also great)

● Give driving directions 
if necessary

TIP #2: offer simple forms of 

contact



Website Design & 
Formatting



Design Do’s…
● Have lots of white 

space 
● Stick to 1-3 colors/fonts 

(when in doubt, choose 
black/white!)

● Keep text short & to 
the point



Design Don’ts…
● Don’t have lots of pop-

up/flashy messages
● Don’t have lots of social 

media links
● Don’t link to other 

websites



LET’S KEEP

THIS GOING!

You can find me…

● Text 3cmwebsite 
to 44222

● 3CowMarketing.com



Questions and Answers
Type into the chat bar on the left side of your screen!

Rossallini Farm



Upcoming webinars 

October 2: Find & Engage With Customers on Social Media

October 16: Tall Grass Grazing: Transition Off of N Fertilizer

October 23: Pasture Weed Management + ID

October 29: Grant + Certification Guide Info Session

Grants, Scholarships, Mentorship & More!
Scholarships accepted on an on-going basis

Grants applications available in early October!

Sign up for emails @ foodanimalconcernstrust.org/farmer/

Join us on social media

Connect with 

https://foodanimalconcernstrust.org/webinars/

