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Introductions

Larissa McKenna & Samantha Gasson

FACT’s Humane Farming Program Team

Email Larissa: lmckenna@foodanimalconcerns.org

Email Sam: sgasson@foodanimalconcerns.org

Website: foodanimalconcernstrust.org/farmer

Food Animal Concerns Trust (FACT) is a national 

nonprofit organization that works to ensure that all 

food-producing animals are raised in a humane 

and healthy manner. 

FACT’s services to support livestock and poultry farmers include:

- Humane Farming Mentorship Program (Apply by December 31, 2021)

- Fund-a-Farmer Grants (Apply by January 20, 2022)

- Conference scholarships (ongoing)

- Customized handouts (ongoing)

- Free webinars (ongoing)



HOW TO WRITE

EMAILS

THAT YOUR CUSTOMERS ACTUALLY
LOOK FORWARD TO READING

Corinna Bench | MyDigitalFarmer.com

Email Marketing Fundamentals



I can't wait to
read this email!!



RATE YOUR CONFIDENCE

WITH EMAIL MARKETING



WHAT KEEPS YOU FROM

EMBRACING EMAIL

MARKETING?

 



HERE 'S  WHY  I 'M  SO

PASS IONATE  ABOUT

TEACHING  EMAIL

MARKET ING . . .

 



THIS HAPPENED BECAUSE OF EMAIL.
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MCORINNA BENCH

CSA  FARMER  -  14  YEARS

SHAREDLEGACYFARMS.COM
ELMORE, OH

EDUCATOR

CSA Quickstart online course

CSA  MARKETING  EXPERT

MYDIGITALFARMER.COM
My Digital Farmer Podcast
CSA Marketing Discussion FB Group
Instagram: @mydigitalfarmer



WHAT YOU'LL DISCOVER TODAY:

-THE GOAL OF THE WEEKLY EMAIL (IT'S NOT TO SELL STUFF)

-THE PARTS OF A BASIC EMAIL (AND HOW TO OPTIMIZE THEM)

-THE ONE THING YOU MUST ACE TO GET SOMEONE TO OPEN YOUR EMAILS

-WHAT TO TALK ABOUT IN AN EMAIL (AND NOT TALK ABOUT)

-THE RIGHT WAY TO FORMAT YOUR EMAIL SO PEOPLE WILL KEEP READING

-RENEWED CONFIDENCE FOR HOW TO GROW THIS SKILL



"THE MONEY IS IN

THE LIST."

 



"THE MONEY IS IN

THE STRATEGY FOR

HOW TO USE YOUR

EMAIL LIST."

 



THE GOAL OF

EMAIL

MARKETING:

TO ASSIST IN MOVING A
CUSTOMER FROM ONE STAGE
OF THE CUSTOMER VALUE
JOURNEY TO THE NEXT.



AWARE

EXCITE

SUBSCRIBEENGAGE

PROMOTEASCEND ADVOCATE

CONVERT

CUSTOMER VALUE JOURNEY



WE ARE

"COACHING

THE

CONVERSION."

HOW DO WE MOVE PEOPLE ALONG?



HOW DO WE BUILD

RELATIONSHIPS?
RELATIONSHIPS GROW IN STAGES. WE MUST HONOR THE PROCESS

AND FOCUS ON RELATIONSHIP BUILDING BEFORE SELLING.



THE WEEKLY EMAIL'S JOB:

TO CREATE CONNECTION,
AND GROW THE "KLT" FACTOR.



PROBLEM:

HOW MANY OF YOU
ARE AFRAID THAT
BY SENDING A
WEEKLY EMAIL,
YOU WILL COME
OFF AS 'SALES-Y'?



WE AVOID EMAIL
BECAUSE WE'VE
ONLY SEEN IT USED
AS A TOOL TO SELL,
SELL, SELL.



STOP THINKING

OF EMAIL AS A

PLACE TO SELL.
INSTEAD FIRST THINK OF IT AS A PLACE
TO TELL STORIES AND CONNECT WITH
YOUR PEOPLE.



THE "3:1 RULE"

AIM FOR THE GOAL OF 3

RELATIONAL EMAILS FOR

EVERY 1 PROMOTIONAL

EMAIL.



ANATOMY OF A HIGHLY

CONVERTING EMAIL

THERE ARE 7 KEY PARTS



1.THE SUBJECT LINE
GOAL: TO GET A PERSON TO OPEN THE EMAIL



LET'S REMIND OURSELVES
HOW THIS LOOKS...

WHICH OF THESE EMAILS WOULD I OPEN FIRST?



Look at Your Own Inbox
Pay attention to the types of subject lines that draw you in

Pique Curiosity -- Use a Hook
Ask a question that you answer in the email.

Summarize in a Nutshell
Is it something your audience is waiting for? Don't make it
confusing.

HOW TO WRITE A GREAT
SUBJECT LINE:

 



Breaking news!
Share announcements boldly in the headline.

Share secrets or insider tips
People love to feel like they're in the know!

Make an irresistible offer
Your customer wants to buy things from you! Tell them
what it is! Keep it short and sweet.

HOW TO WRITE A GREAT
SUBJECT LINE:

 



Farmer Jed was accepted into ANSAT (and what that
means for us)

EXAMPLES

7 tickets available for Field to Table Dinner
tomorrow -- due to cancellations. Wanna
come?

[Case Study] How one CSA member uses carrot tops

3 Lies We Tell Ourselves as CSA Members

Did you get your hubby to eat those dang beets?

Karen Ayers's Legendary Roasted Tomato Sauce

https://app.convertkit.com/campaigns/7074268/report
https://app.convertkit.com/campaigns/7232399/report


2. THE SENDER/PROFILE NAME
WILL IT BE PERSONABLE? OR FORMAL?



NOTICE THE SENDER NAME.
DOES IT MATTER? WILL YOU BE INCLINED TO OPEN ONE OVER THE OTHER?



NOTICE THE WORDS AFTER
THE SUBJECT LINE.

USE THIS REAL ESTATE WISELY! HOOK THEM IN.



REMEMBER:

YOUR CUSTOMER IS MAKING
SPLIT SECOND DECISIONS
ABOUT WHETHER TO OPEN

YOUR EMAIL BASED ON THESE
FIRST 3 FACTORS.

 



3. THE HOOK
THE FIRST SENTENCE MATTERS

DELIVER AN OPEN LOOP THAT GETS THEM TO KEEP READING



-I hate wasting food. 

-Has this ever happened to you?.... you reach back into the back of
your fridge and find an old produce bag, and inside is some old
lettuce all squishy and yucky?

 

-Two years ago, I made a rather remarkable discovery as a farmer's
wife...

-I found out I DON'T hate kale.
 

EX: Empathize with a common problem.



-Every now and then Farmer Kurt drops a "value-bomb" on me
out of nowhere...

-Many people don't know is that there is a "BEST" time to buy
the corn in bulk. (But I'm about to let you in on the secret).  
 Ready?...

EX: Share "secret knowledge."



-How many licks does it take to get to the center of a Tootsie
Pop? (Do you know? There is actually an answer).

-Did you know you can freeze garlic?
 

-When can CSA Samplers sign up for next year?...

EX: Ask a question.

https://app.convertkit.com/campaigns/7022325/report


4. THE BODY: MESSAGE

THE MEAT OF YOUR EMAIL
THE GOAL: GET THEM TO TAKE ACTION.



WHAT TOPICS OR TYPES OF CONTENT

HAVE PERFORMED WELL FOR YOU?...

SO WHAT DO I
TALK ABOUT IN
MY EMAIL?!!



TELL A STORY OR

PARABLE WITH A

MESSAGE

EMAIL TOPICS:





SHARE A NEW

RESOURCE,

VIDEO, GUIDE, OR

TIP

TELL A STORY OR

PARABLE WITH A

MESSAGE

EMAIL TOPICS:







SHARE A NEW

RESOURCE,

VIDEO, GUIDE, OR

TIP

TELL A STORY OR

PARABLE WITH A

MESSAGE

PITCH A

PRODUCT

EMAIL TOPICS:







SHARE A NEW

RESOURCE,

VIDEO, GUIDE, OR

TIP

SHARE NEWS,

UPDATES OR AN

ANNOUNCEMENT

TELL A STORY OR

PARABLE WITH A

MESSAGE

PITCH A

PRODUCT

EMAIL TOPICS:





SHARE A NEW

RESOURCE,

VIDEO, GUIDE, OR

TIP

SHARE NEWS,

UPDATES OR AN

ANNOUNCEMENT

TELL A STORY OR

PARABLE WITH A

MESSAGE

PITCH A

PRODUCT

EMAIL TOPICS

ASK A QUESTION

OR ASK FOR

FEEDBACK



GRAB MY FREE
RESOURCE:
EMAIL WRITING
PROMPTS

 
www.mydigitalfarmer.com/EMAILTOPICS



5. THE IMAGE/GRAPHIC
PUT AN IMAGE IN YOUR EMAIL'S BODY TO BREAK UP THE TEXT.



THIS WAS A GIF...



6. THE CALL TO ACTION
TELL YOUR CUSTOMER WHAT YOU WANT THEM TO DO



WATCH A VIDEO

READ THIS BLOGPOST

Educate or entertain with your own content. Or
send them to another helpful resource.

BUY MY "XYZ"

GRAB THIS FREE RESOURCE

Deliver a special offer. Put it in the P.S.

LEAVE US A GOOGLE REVIEW

ANSWER MY QUESTION

Ask for feedback and give them a way to engage
with you. Share a survey. EXAMPLES OF CTAS



Remember: We are "coaching the click."



7. THE POSTSCRIPT ~ P.S.
PS: EVERYONE READS THIS PART.





HOW TO USE THE P.S.

RE-ITERATE THE CTA
Share your link again to drive the message home.

OPEN ANOTHER LOOP
Give them a reason to look forward to your next
email.



BEST PRACTICES
FOR WRITING ENGAGING EMAILS



FOLLOW THE RULES OF EMAIL
COPYWRITING.

NOTE: These rules are different than the ones you used to write your essays in school.



WRITE LIKE
YOU TALK.
THIS IS NOT HIGH SCHOOL
ENGLISH CLASS.

IT SHOULD FLOW LIKE A
CONVERSATION.

ONE WORD SENTENCES



IT SHOULD

FEEL LIKE A
LETTER
THIS IS WHY I'M NOT A FAN OF
EMAIL NEWSLETTER
TEMPLATES.



USE WHITE
SPACE.
AVOID LARGE BLOCKS OF TEXT
OR LONG PARAGRAPHS.

USE THE CARRIAGE RETURN
OFTEN.



PERSONALIZE

THE INTRO

USE THE PERSONALIZATION
OPTION WITHIN THE EMAIL.

{{ subscriber.first_name }}

IT SHOULD FEEL LIKE YOU ARE
WRITING TO A SPECIFIC
PERSON.



USE

FORMATTING

BOLD
ITALICS
HEADINGS
BULLET POINTS



WE WANT

THE EMAIL

TO BE EASILY

SCANNABLE.

FORMATTING DRAWS THE EYE
DOWN AND KEEPS US READING



USE THE

ELLIPSIS....

WAIT...
WHAT'S AN ELLIPSIS?



INCLUDE A

CLICKABLE

CTA.

YOU WANT THERE TO BE
SOMETHING TO CLICK.



COACHING

THE CLICK.

WE ARE TRAINING A BEHAVIOR
SO THEY REPEAT IT WHEN IT
REALLY MATTERS.



INCLUDE A

PICTURE OR

GRAPHIC.

THIS BREAKS UP THE TEXT AND
CREATES INTEREST.



REMEMER:

YOUR  EMAIL

CONTENT  IS

TRAINING THEM.

IF YOUR EMAILS ARE BORING OR
SAME-OLD-SAME-OLD, THEY WILL
LEARN NOT TO CLICK ON YOUR
EMAILS.



GRAB MY FREE

RESOURCE:

EMAIL WRITING

PROMPTS

 

www.mydigitalfarmer.com/EMAILTOPICS



YOUR HOMEWORK:

WRITE AN EMAIL USING WHAT YOU LEARNED TODAY.
PRACTICE. PRACTICE. PRACTICE.



RATE YOUR CONFIDENCE

WITH EMAIL MARKETING



CORINNA BENCH

MYDIGITALFARMER.COM
My Digital Farmer Podcast
Instagram: @mydigitalfarmer

NEXT STEPS...

DOWNLOAD MY EMAIL WRITING PROMPTS

WWW.MYDIGITALFARMER.COM/EMAILTOPICS



Upcoming webinars

December 2: Farm Loans: How and When to Use Debt to Finance Your Farm Business

December 9: Humane Farming Mentorship Info Session

December 14: Facebook Groups: You Secret Weapon for Customer Care, Loyalty and Profits

January 19, 2022: Farrowing on Pasture

Grants, Scholarships, Training, Mentorship & More!
Humane Farming Mentorship Program – Apply by December 31, 2021

Fund-a-Farmer Grants – Apply by January 20, 2022

Customized handouts on the nutritional benefits of food from animals raised on pasture

Scholarships – ongoing

Sign up for emails @ foodanimalconcernstrust.org/farmer/

Join us on social media

Connect with 

https://foodanimalconcernstrust.org/webinars/
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